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RESEARCH

RESEARCH INTERESTS

My research focuses on explaining and managing phenomena within the fields of macromarketing and pricing. In the area of
macromarketing, my research focuses on the multilevel structure of marketing systems and corporate social responsibility
(CSR). In the area of pricing, my research focuses on price reactions to changes in the marketplace and consumer reaction to
pricing strategies.

PuBLISHED RESEARCH

Matthews, A. L., Cockrell, S., & Walker, K. L. Brand Management of Natural Spaces: The Impact of Natural Space Authenticity on
Consumer Outcomes. Forthcoming at the
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Friske, W., Cockrell, S., & King, R. A. (2022). Beliefs to Behaviors: How Religiosity Alters Perceptions of CSR Initiatives and
Retail Selection. Journal of Macromarketing, 42(1), 114-127.

Friske, W., & Cockrell, S. (2019). Entrepreneurship, Excise Taxes, and tEA 0&IECE0 0T 10AiE0U& Journal of Macromarketing,
0276146719847754.

Chaudhuri, M., Calantone, R. J., Voorhees, C. M., & Cockrell, S. (2018). Disentangling the Effects of Promotion Mix on New
Product Sales: An Examination of Disaggregated Drivers and the Moderating Effect of Product Class. Journal of Business
Research, 90, 286-294.

RESEARCH IN PROGRESS

Cockrell, S., Friske, W., Voorhees, C., & Calantone, R. Identifying the Drivers of Product-Harm Crises: An Examination of how
Coevolutionary Dynamics Result in Product Recalls. Advanced revision at the Journal of Business Research.

Cockrell, S., Hughes, D., & Voorhees, C. Managing the Salesforce through Product-Harm Crises. Targeted submission to the
Journal of the Academy of Marketing Science.

Aghaie, S. & Cockrell, S. Title Withheld. Targeted submission to the Journal of the Academy of Marketing Science.

CONFERENCE PUBLICATIONS/PRESENTATIONS

Friske, Wesley, and Seth Cockrell, "Entrepreneurial Selling vs. Professional Selling: When and Why Entrepreneurs Hire
Professional Salespeopleid DOAOATOAA A0 OEA ¢ricmt Global Research Conference on Marketing and Entrepreneurship
Conference, August 2020.

Friske, Wesley, and Seth Cockrell, ¢% T00ADOATAOOOEED! %@AEOA 4A0A0 ATA OEA 0&IECEQ 01 1.0AIE0UGI Dresented at the 2019 Winter
1 — 1 AGAAGTO0) #1 TFAOATAAN Austin, TX, February 2019.

Friske, Wesley, and Seth Cockrell, e%T00ADOATAOOOEED) %@AE0A 4AAGH ATA 0EA 0&IECEQ 0T 10AIE0UGIG DOAOATOAA AQ OEA =TTAAI
Research Symposium on Marketing and Entrepreneurship, Boston, MA, August 2018.

Seth Cockrell, Clay Voorhees, and Douglas Hughesi 0Managing Salesforce Effectiveness during Product-Harm #0:0A0i6 presented
atthe 2017 30 T TA0 1 — 1 %AQAAIT00i #TTFAOATAA, San Francisco, CA, August 2017.

Seth Cockrell, Clay Voorhees, Douglas Hughes, and Roger Calantonefl OManaging the Salesforce through Product Harm Crises:
The Dark Side of Customer Orientation,0 presented at the 2017 Organizational Frontline Research Symposium, Orlando, FL,
February 2017.
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Assistant Professor 2018 - present
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§  OHe was very good at trying to get the class to interact, especially for a 7PM class time when it is hard to do so. Kept it
interesting in getting people to participate. Overall, great teacher | would try to have him again if possible.o
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Client: TXU Energy
Duration: November 2008 - February 2012

Responsibilities
1 Root cause analysis of CRM defects
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