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R E S E A R C H  

R E S E A R C H  I N T E R E S T S  

My research focuses on explaining and managing phenomena within the fields of macromarketing and pricing. In the area of 

macromarketing, my research focuses on the multilevel structure of marketing systems and corporate social responsibility 

(CSR). In the area of pricing, my research focuses on price reactions to changes in the marketplace and consumer reaction to 

pricing strategies.  
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¶ ȰHe was very good at trying to get the class to interact, especially for a 7PM class time when it is hard to do so. Kept it 
interesting in getting people to participate. Overall, great teacher I would try to have him again if possible.ȱ
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Responsibilities 

¶ Root cause analysis of CRM defects




