





(Number) GTA=Grad teaching assist Total From fall by FY

5 18
66
SCH/ Majors/ Grads/
S?-‘;' Total Number Instructional (FTE) - TTF+GTA+O FTE FTE FTE
300.3
6.5 278.7 i
fag:: wm fefmimnmdio am amismladi;m ilic cmasicnl Aaceelata sldheamntodlbbs £o. -0 .

E Nop- Ref Non- Non- x* ki _ XaE A

program if appropriate.
UG

Year 1= 2009
Year 2> 2010
Year 3= 2011






>54 hr reported) By FY
GPA of those Admitted College GPA University GPA
Year 1> N/A
Year2> N/A
Year3> N/A
E'fqun sleviealy- maensar - accrhwed Diwaad solriar weicmotablots ot oo -see eac o nadory-cr hadaco ' —saeh s i }

e

>

)

¢ Identify the principal learning outcomes (i.e., what skills does your Program expect students to graduate
with). Provide aggregate data on how students are meeting those outcomes. Data should relate to the
goals and objectives of the program as listed in 1e. Provide an analysis and evaluation of the data by
learner outcome with proposed actions based on the results.
The overall goal of the marketing major is to provide students with knowledge of the role that marketing

nlavs in nur sgriety and societies around the world, Snecific Jearnjpe nhiectiyec inclide:
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1. Developing an understanding of basic marketing theories and processes dealing with consumer
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credit, a minimum of 45 hours over the length of the course (normally 3 hours per unit per week with 1
of the hours used for class) for instruction and preparation/studying or course related activities for a
total of 135 hours.
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The syllabus must communicate an expectation to students that they will spend time (define hours)
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* May not be collected every year
** Go to the U.S. Bureau of Labor Statistics Website: http://www.bls.gov/oco/ and view job outlook data and salary information (if the Program has information
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Goal (s)

6. Report on the Program s goal (s) from the Iast review. List the goal (s), data that may have been collected to
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8. One member of the department has been the editor of the Journal of Services Marketing for over 25
years; this academic publication is one of the leading journals in the marketing discipline that is focused
on advancing out understand of services marketing.

Goals and Objectives for the next three years:
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education for graduate and undergraduate students by developing course pedagogy that is constantly
evolving. The Department is charged with preparing students to meet their goals, based on their own
needs as well as employer demands The following are examples of skill sets that enhance a student’s
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