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Degree: Bachelor - Entrepreneurship CIP* code: 52.1801
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1. Departmental purpose and relationship to the University mission (refer to instructions in the WSU
Program Review document for more information on completing this section).

a. University Mission
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. Describe the quality of the program as assessed by the strengths, productivity, and qualifications of the faculty in terms
of SCH, majors, graduates, and scholarly/creative activity (refer to instructions in the WSU Program Review document for

more information on completing this section).
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to normal classroom activities. Also because of WSU’s urban setting, our students have numerous opportunities to gain
practical experience through cooperative education placements and internships.
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.carning Outcomes (most ~ Assessment Tool (e.g., Target/Criteria Results Analysis
programs will have portfolios, rubrics, exams) (desired program
le outcomes) level achievement)
Identify and effectively Elevator pitches in ENTR 440 On average we desite  The business plans of ~ To address the
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Provide aggregate data on student majors satisfaction (e.g., exit surveys), capstone results, licensing or
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5. Analyze the service the Program provides to the discipline, other programs at the University, and beyond.

Complete for each program if appropriate (refer to instructions in the WSU Program Review document for
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Fall Semester 2012 2013 2014
Total SCH — Mgmt Department

% Entrepreneurship UG Majors

% Entrepreneurship GR Majors

% non-Entrepreneurship Majors

a. Provide a brief assessment of the service the Program provides. Comment on percentage of SCH taken
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increased between 2012 and
2015.
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