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The International Business major is suited for both domestic students AND for international students who have come to
the United States to study business. While rigorous in the breadth of the courses, the program has flexibility to enhance
the individual student’s goals.

The International Business program requires a core of 36 hours of business courses covering the functions of
Management, Marketing, Economics, Finance, International Business, Decision Science, Management Information
Systems, Entrepreneurship, Business Law, and Accounting.

Students majoring in international business must make three choices early in their programs:

1. Regional emphasis: Latin America, Europe, or Asia Pacific. This choice dictates language and cultural/area studies
choices.

2. Language. Depending on regional emphasis, there may be two or more language options.

3. Minor. International business majors must choose a functional area of business as a minor.

Students majoring in international business are also required to have an international experience: either spend a semester
abroad at a university in their chosen region, or participate in an academic summer study tour to their region.

Required COUISES.........cuuuiiiiiiiiii i eee e eeeeeeeeeee 12.hrs.

IB 561 International Economics and BUSINESS..........cccccvviiiieeeeesiniiiiiniieeeen 3
IB 600 International Management............ 3

IB 601 International Marketing................. 3

IB 625 International Financial Management................................ 3

Directed electives from the following..............cccceeee. 9

IB 400 International Purchasing ( The syllabus of this course is currently being reviewed by the International Business
faculty and may be updated).

IB 481 Cooperative Education

IB 491 Independent Study/Project

IB 602 Legal Environment of Int'l. Bus.

IB 690 Special Topics in Int’l. Business
DS 665 Supply Chain Management
POLS 220 Intro to International Relations
POLS 226 Comparative Politics

POLS 320 Developing World

POLS 336 International Organizations
POLS 370 European Politics

POLS 390 Special Topics in POLS
POLS 395 U.S. Foreign Policy

POLS 524 Politics of Modern China
ANTH 303 World Cultures or

ANTH 515 China or

ANTH 516 Japan: People and Culture
MKT 403 Marketing Research or

MKT 405 Consumer Behavior



Learning goals are:

1)









2b. Describe the quality of the program as assessed by the scholarly productivity (refer to instructions in
the WSU Program Review document for more information on completing this section).

* Winning by competitive audition. **Professional attainment (e.g., commercial recording). ***Principal role in a performance. ****Commissioned or included
in a collection.

a. Provide a brief assessment of the quality of the faculty/staff using the data from the tables in section 2
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3. Academic Program: Analyze the quality of the program as assessed by its curriculum and impact on students.
Complete this section for each program (if more than one). Attach updated program assessment plan (s) as
an appendix (refer to instructions in the WSU Program Review document for more information).

a. For undergraduate programs, compare ACT scores of the majors with the University as a whole.

Last 3 Years

Total Majors -

From fall semester

ACT - Fall Semester
(mean for those reporting)

EN |HR |IB MGT | EN HR 1B MGT | All University Students - FT
Fall 09 | 152 | 69 97 145 | 23 20.4 23.2 21.8 22.96
Fall 10 | 158 | 68 96 119 | 225 19.8 22.9 23.0 23.06
Fall 11 | 156 | 70 94 136 | 235 20.5 22.7 21.9 23.11

KBOR data minima for UG programs: ACT<20 will trigger program.
b. For graduate programs, compare graduate




and resulting issues for
international business

Demonstrate an A comprehensive market At least 70% of TBA TBA
understanding of how entry project group will take | students will score
elements of culture, place in IB 600 that all ‘satisfactory’ and at
political economy and majors are required to take. | least 20% will score
ethical issues impact It will be administered every | ‘good’ (scores are
international business semester that IB 600 is excellent, good,
offered satisfactory, poor)
Knowledge of A comprehensive market At least 70% of TBA TBA
international trade entry project group will take | students will score
theories and practices place in IB 600 that all ‘satisfactory’ and at
majors are required to take. | least 20% will score
It will be administered every | ‘good’ (scores are
semester that IB 600 is excellent, good,
offered satisfactory, poor)
Knowledge of A comprehensive market At least 70% of TBA TBA
international monetary | entry project group will take | students will score
systems and the foreign | place in IB 600 that all ‘satisfactory’ and at
exchange process majors are required to take. | least 20% will score
It will be administered every | ‘good’ (scores are
semester that IB 600 is excellent, good,
offered satisfactory, poor)
Analysis of different A comprehensive market At least 70% of TBA TBA
modes of entry into entry project group will take | students will score
foreign markets beyond | place in IB 600 that all ‘satisfactory’ and at
exporting including FDI | majors are required to take. | least 20% will score
It will be administered every | ‘good’ (scores are
semester that IB 600 is excellent, good,
offered satisfactory, poor)
Comprehend regional A comprehensive market At least 70% of TBA TBA
economic integration entry project group will take | students will score
and growth of free place in IB 600 that all ‘satisfactory’ and at
trade agreements majors are required to take. | least 20% will score
amidst GATT/WTO It will be administered every | ‘good’
trade liberalization semester that IB 600 is
efforts. offered
Knowledge of corporate | A comprehensive market At least 70% of TBA TBA

governance, ethics and
social responsibility in
the conduct of
international business

entry project group will take
place in 1B 600 that all
majors are required to take.
It will be administered every
semester that IB 600 is

students will score
‘satisfactory’ and at
least 20% will score
‘good’







d. Provide aggregate data on how the goals of the

and
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are assessed in undergraduate programs (optional for graduate programs).

Goals/Skills Measurements of:
Oral/written communication, Numerical literacy, Critical thinking and problem solving,
Collaboration and teamwork, Library research skills, Diversity and globalization

Results

Majors

Non-Majors

Note: Not all programs evaluate every goal/skill. Programs may choose to use assessment rubrics for this purpose. Sample forms available at:

http://www.aacu.org/value/rubrics/



http://www.aacu.org/value/rubrics/
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http://www.bls.gov/oco/

13

6. Analyze the cost of the program and service the Program provides to the discipline, other programs at the
University, and beyond. Complete for each program if appropriate (refer to instructions in the WSU Program
Review document for more information on completing this section).

Percentage of SCH Taken By (last 3 years)

Fall Semester Year 1 - 2009 ‘ Year 2 - 2010 Year 3-2011




14

Entrepreneurship, International Business, and Human Resource Management). In addition, the courses offered by the
department are electives in a number of majors in the college and in other majors across the university.

Cost per credit hour data is no longer provided by the university for program review so cost efficiency cannot be directly

addressed.

Faculty Productivity: Student Credit Hours per Full Time Equivalent Faculty (SCH per FTE). SCH per FTE is one of the
most widely used measures of faculty teaching productivity, since the university is funded on the basis of credit hours
generated. Therefore, the most productive and efficient faculty will generate more student credit hours per faculty
member. The average SCH per FTE of the Management Department over the last five years was 281.6. (These data are
not easily disaggregated to the major program level given shared overhead of faculty and other resources).

7. Report on the Program’s goal (s) from the last review. List the goal (s), data that may have been collected to
support the goal, and the outcome. Complete for each program if appropriate (refer to instructions in the WSU
Program Review document for more information on completing this section).

(For Last 3 FYs)

Goal (s)

Assessment Data Analyzed

Qutcome

The last review conducted (2008) did not ask for program goals.
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7. Summary and Recommendations

a. Set forth a summary of the report including an overview evaluating the strengths and concerns. List
recommendations for improvement of each Program (for departments with multiple programs) that
have resulted from this report (relate recommendations back to information provided in any of the
categories and to the goals and objectives of the program as listed in 1e). Identify three year goal (s) for
the Program to be accomplished in time for the next review.

The International Business major is an interdisciplinary major which directly supports the Barton School’s mission, “The
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14) Knowledge of corporate governance, ethics and social responsibility in the conduct of international
business

Required Materials

Textbook: Fundamentals of International Business by Michael R. Czinkota, llkka A. Ronkainen, and Michael
H. Moffett, WESSEX, 2nd Edition, 2009, ISBN-978-0-97973-442-7

Course pack from Harvard Business School website: (This will cost about $ 4)
https://cb.hbsp.harvard.edu/cbmp/access/16807429

Evaluation

Graded exercises will include: (A) three exams (comprehensive final) (B) 14 quizzes (C) a country analysis
report

Exams

There will be 3 exams. Each exam will have a mixture of multiple choice and short answer questions. Exams 1
and 2 will consist of 15 multiple choice (you have to answer all) and 6 short answer questions (of which you
will have to answer 3). Exam 3 will be comprehensive, and consist of 20 multiple choice (you have to answer
all) and 8 short answer questions (of which you have to answer 4). A week before the exams, you will be given
some specific guidelines as to what areas you need to focus on for the short answer questions.

Quizzes

There will be a quiz in most classes (Please check detailed course schedule for exact dates). Each quiz will be
on the chapter that we are supposed to discuss that day, and will consist of 5 multiple choice questions.

Country Analysis (Due March 7)

You will prepare a short analysis of the impact of globalization on a country. You should include specific
attention to some of the main forces associated with globalization (for e.g., technology, foreign trade and
investments, regional integration, off shoring and outsourcing, immigration, environmental pollution) and the
impact of these forces on different stakeholders (such as domestic companies, workers, farmers, indigenous
cultures, and different demographic groups) within that country. You will probably not be able to analyze all of
these issues - pick 2 or 3 main issues for your analysis. You should then draw implications of the issues and
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required to be handed in or presented and have not made other arrangements with me beforehand, you will not
be allowed to make it up except in cases where the reason for absence was truly unforeseeable.

You can earn up to 5 points for your participation in class. Presence in class by itself does not constitute
participation. You are expected to regularly provide practical examples, challenge your instructor and your
classmates, explain your point of view with supporting evidence, as well as demonstrate your cognizance of
current happenings in the world of international business and economics.

Grading

Exam 1: 30 points

Exam 2: 30 points

Exam 3 (Final): 40 points

Quizzes (14 * 5): 65 points (I drop your lowest quiz)
Country Analysis: 30 points

Participation: 5 points

Total: 200 points

Grade cutoffs (inclusive):

A: 180-200, A-: 176-179, B+: 170-175, B: 160-169, B-: 156-159, C+: 150-155, C: 140-154, C-: 136-139, D:
120-135, F: below 120.

Note: If you end the course with a fractional point, anything equal to or above 0.5 will be rounded up to the next
whole number, while anything less than 0.5 will be rounded down.

Bonus Points

You may earn extra credit up to 4 points (2 point per meeting) by attending meetings of the Wichita World
Trade Council (WTC) and writing a one-page summary analyzing what you learned that relates to international
business. The WTC has monthly evening meetings at which the program explores a country or company trade
or investment perspective. Student discount rates are extended, and attendance serves as a useful networking
opportunity with businesspeople and officials in the community involved with international business issues.

http://www.wtcouncil.wichita.edu/

You will also have other opportunities for bonus points through write-ups about cases and videos shown in
class.

DETAILED COURSE SCHEDULE AND TOPICS

January 22 Introduction and overview of syllabus and class expectations;
Recent trends in Global business.

January 24  Ch. 1: Globalization. Quiz 1 Case Discussion: Denmark Welfare State (2 point bonus for a 2-
page case analysis turn in)
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January 29  Ch. 2: Cultural Environment. Quiz 2. Hiring Exercise Simulation (I will assign this in class)

January 31 Ch. 3: Global Trade Environment. Quiz 3.

February 5  Ch. 4: Politics and Laws. Common indices used in International Business Quiz 4

February 7 Ch. 5: Economic Integration. Quiz 5 EU vs. NAFTA discussion (Please bring to class a recent
article from either The Economist, The Wall Street Journal, The New York Times or Business Week that talks
about problems facing the EU or NAFTA, and discuss what it says about the benefits/drawbacks of NAFTA or
the EU )

February 12 Exam 1.

February 14 Ch.6: Trade and Investment Theory Quiz 6

February 19 Ch. 7: The International Economic Activity of the Nation. Ch.8: Foreign Exchange and Global
Financial Markets. Quiz 7 & Quiz 8

February 21  Ch. 9: Global Financial Management Quiz 9

February 26 Ch. 10: Exporting and Global Expansion Quiz 10

February 28 Exam 2

March 5 Ch. 11: Global Marketing Quiz 11 Ch 12: Global Supply Chain Quiz 12.

March 7 Ch 13: Managing Globally and Ch 14: The Future Quiz 13 and Quiz 14.
March 12 Exam 3 Final

Academic Integrity Statement

The following statement on Academic Honesty is taken from the WSU Policies and Procedures Manual. The
complete statement may be found at the following URL.:
http://webs.wichita.edu/inaudit/ch2_17.htm

“2. A standard of academic honesty, fairly applied to all students, is essential to a learning environment.
Students who compromise the integrity of the classroom are subject to disciplinary action by their instructor,
their department, their college and/or the University. Violations of classroom standards of academic honesty
include, but are not limited to:

a. Cheating in any form, whether in formal examinations or elsewhere.

b. Using or submitting the work of others as one's own original work without assigning proper credit to the
source.

c. Misrepresentation of any work done in or out of the classroom or in preparation for class.


http://webs.wichita.edu/inaudit/ch2_17.htm
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d. Falsification, forgery or alteration of any documents pertaining to academic records.

e. Colluding with others in an effort to obtain a grade or credit not truly reflective of what the student knows
or has learned.

Students violating such standards must accept the consequences and appropriately assessed penalties, which
may include reprimand, a failing grade, or suspension or dismissal from an academic program or the University.
Students accused of abridging a standard of academic honesty will be provided with mechanisms for review
and appeal of decisions regarding allegations of academic misconduct.”

In addition, students should be familiar with the Student Code of Conduct found at the following URL.:


http://webs.wichita.edu/inaudit/ch8_05.htm
http://www.indiana.edu/~wts/pamphlets/plagiarism.shtml
http://library.wichita.edu/empower/
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3. Click Options near the top center in the border area.
4. Select Settings along the left column.
5. Near the bottom of the page that opens click Enable forwarding. Type the email address you wish to

forward to in the rectangle that is provided.
Finally, click Save Changes. Please call the Help Desk at 978-3655 if you need further assistance.

Course Workload Statement:

Success in this 3 credit hour course is based on the expectation that students will spend, for each unit of credit, a
minimum of 45 hours over the length of the course (normally 3 hours per unit per week with 1 of the hours used
for class) for instruction and preparation/studying or course related activities for a total of 135 hours.
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strengthen your problem solving skills for dealing realistically with real life situations that you can expect to
confront when doing business internationally. There are 6 specific learning objectives from this course:

Examine the dynamics of globalization and the resulting issues for international business
Analyze the different facets of culture and how they impact management across international borders

Explain how competition unfolds in developed and emerging economies
Analyze what determines the success and failures of companies around the globe



Market Entry Analysis: 25% (Groups of 4-5

Detailed Course Schedule

Date Topic Reading In Class Activity
Assignment
January 23 Introduction, Course Outline, Course Outline
History and trends in global
business

January 30 Globalization and Chapter 1 Some helpful indices
International Linkages
The Political, Legal and
Technological Environment

9 Chapter 2

February 6 Ethics and Social Chapter 3 Case Discussion:
Responsibility ) Global AIDS
Case Analysis ( Global Integrative Epidemic
AIDS Epidemic) Case 1 (p.94)

February 13 The Meanings and Chapter 4 Discussion on cross
Dimensions of Culture cultural issues
Managing across Cultures Chapter 5

February 20 Case Analysis: Wal-Mart’s | Case Wal-Mart | Case Discussion: Wal-
Global Strategies (p.258) Mart
Organizational Culture and
Diversity Chapter 6

February 27 Cross Cultural Chapter 7 Country Analysis Due
Communication and
Negotiation Integrative Case Discussion: Euro
Case Analysis ( Euro Case laand 1b | Disneyland
Disneyland) (p.244-257)

March 6 EXAM 1

March 13 Strategy Formulation and Chapter 8 Group Project
Implementation Discussion

March 27 Entry Strategies and

Organizational Structures
Case Analysis: Microsoft in




China Integrative
Case 3.1
(p.388)
April 3 Managing Political Risk Chapter 10 Political risk indices
April 10 Management Decision and | Chapter 11 Case Discussion
Control _
Case Analysis: Tata Nano Integrative
Case 3.1 .
(p.399) Indmdyal Cfelse
Analysis assigned
April 17 Case Discussion Individual case Individual case

discussion

analysis due.

Case Discussion of
individual case
assignment
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Current Issues discuss= Before beginni g every class, | will call on you to talk about any international issues and

(February 27) (10%)

Globalizat>on Impact’ou will prepare a short analysis of the impact of globalization on a country. You should include

Exam 1: (March 6) (15%)

The mid-term exam will be administered to test your knowledge of the concepts and principles covered in Chapters. 1-7

Individual Case Analysis: (April 17) (10%)

You will be required to analyze a case that | will assgn about a week before the due date. The analysis will be based on 1

Group Project: (May 8) (25%)

FRQWDFWHG \RX DQG KDV DVNHG \RX WR LQYHVWLJDWH WKH SF
particular geographic region (the one you have been assgned).

8OWLPDWHO\ \RXU WHDP ZLOO ZDQW WR SXW IRUWK LWV UHFRPP

MaoiniddibbiCangdsotm abaakmmivb Boimriianar oaeniamotanbk bha e rtxred aane Cahmeidore iaah i iEemmsrd e oaitem fitarmn 20 maiifear



Your group will have to produce two outputs:

1) Your team will write a paper

27
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Note: You may earn extra credit up to 3% extra points (1% for each meeting attended) by attending meetings of
the Wichita World Trade Council (WTC) and writing a one-page summary analyzing what you learned that
relates to International Management. The WTC has monthly evening meetings (usually on the 3™ Thursday of
the month) at which the program explores a country or company trade or investment perspective. Student
discount rates are extended, and attendance also serves as a useful networking opportunity with businesspeople
and officials in the community involved with international business issues. http://www.wtcouncil.wichita.edu/

The total amount of cumulative bonus points in this class is 3%.

Academic Honesty

A standard of honesty, fairly applied to all students, is essential to a learning environment. Students violating
such standards must accept the consequences; penalties are assessed by appropriate classroom instructors or
other designated people. Serious cases may result in discipline at the college or University level and may result
in suspension or dismissal.

“Dismissal from a college for academic dishonesty constitutes dismissal from the University.” This is an
excerpt from the Student Code of Conduct. The complete Code may be found on-line at the WSU Policies and
Procedures Manual

at: http://webs.wichita.edu/inaudit/ch8 05.htm

Students are responsible for learning the content of the course of study as outlined by the instructor and for
demonstrating their attainment in an honest manner. Students who compromise the integrity of the classroom
are subject to disciplinary action on the part of the instructor and the University, including receiving a grade of
F for the class.

Violations of classroom integrity include:

1. Cheating in any form, whether in formal examinations or elsewhere.

2. Plagiarism

3. Misrepresentation of any work done in class or in preparation for class. This includes putting your name on
homework or a team project where you haven't done the work.

4. Falsification, forgery, or alteration of any documents.

5. Disruptive behavior or abusiveness toward faculty or fellow students.

At a minimum, a student caught behaving in a dishonest manner on an examination will be given an F in the
course. | take instances of plagiarism very seriously. Please be sure you understand what plagiarism is and how
to avoid it. One useful resource is

http://www.indiana.edu/~wts/pamphlets/plagiarism.shtmi

If you believe you have been wrongly accused of academic dishonesty, there is an established appeal process.
You can get information from the Dean's Office, room 100 Clinton Hall.


https://exchange-01.ad.wichita.edu/owa/redir.aspx?C=87f981a0b5a44eda8de8ee84e90d8b1e&URL=http%3a%2f%2fwebs.wichita.edu%2finaudit%2fch8_05.htm
https://exchange-01.ad.wichita.edu/owa/redir.aspx?C=87f981a0b5a44eda8de8ee84e90d8b1e&URL=http%3a%2f%2fwww.indiana.edu%2f%7ewts%2fpamphlets%2fplagiarism.shtml
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Students with Disabilities

If you have a physical, psychiatric/emotional, medical, or learning disability that may impact on your ability to
carry out assigned course work, you are encouraged to contact the Office of Disability Services (DS). The office
is located in Grace Wilkie Annex Room 173 (phone # is 978-3309). DS will review your concerns and
determine, with you, what accommodations are necessary and appropriate for you. All information and
documentation of your disability is confidential and will not be released by DS without your written permission.

Email Expectations:

The Barton School, and WSU in general, use email for most communications with students. These emails
automatically go to your @wichita.edu email address.

You need to make sure you:

Check your email every day.






